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Introduction: 9 Essential Article Marketing
Lessons

Article Marketing is becoming an essential tool for any online business owner looking
to market their site. This report offers you all the information you need to know to get
started with article marketing — today!

You are advised to sit back, make yourself comfortable, and go through this report

carefully. Print it out first — it will make for more comfortable reading, you will absorb
the information better, you’ll be able to make notes in the margins, and you will also
have it to hand for your continuing reference when you start to use article marketing.

However, there are links in this report to other useful information that is available
online, so it's best that when you first go through this report, you leave it open on your
computer so that you can quickly click on the links to find the other information
(alternatively, all the URLs are provided in the footnotes).

Ready?

What is Article Marketing?

With Article Marketing you write and syndicate free reprint articles via article
directories, ezine editors, and announcement groups. A key element of Article
Marketing is the author resource box, which contains a short author bio and a link back
to the author's website. Through submitting free reprint articles that are picked up by
online publishers, a website owner can effectively build links, increase search engine
ranking, drive traffic to his website, and establish himself as an expert in his niche. Oh,
and with all that comes increased sales!

Anyone can do this--You do not have to be a SEO mastermind to become a black belt
at Article Marketing.

You don't even need to be a great writer! Article Marketing is done by regular everyday
people who want to drive traffic to their websites, increase their search engine
rankings, and establish themselves as experts in their fields without breaking the bank.
Is that you? Then you're in the right place :-)

If at anytime you have questions, please feel free to Contact Me'. I'd be happy to help
or advise in any way | can.

The article marketing classroom is now open---Let's get started!

! http://support.takanomi.com
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My Article Marketing Story

Hi, my name is Steve Shaw. I've worked from home full-time with an online business
since 2002, and live with my wife, Tracy, and three small children. I'm based in the UK,
more specifically in York, in Northern England.

That's what is really great about working online - the flexibility of time and location
means | see so much of my family. The Internet provides a different way of life that
suits my mentality and life style - and | love it!

Since my livelihood depends on the success of my website, | was looking for a way to
drive traffic to my website, increase my search engine rankings, and also get the word
out about my business...Oh, and | also didn't want to spend a lot of money to
accomplish that goal (I think we all know how thatis! ;-)).

| had heard about article marketing--which is writing articles and then submitting them
to online publishers. It's FREE--I mean, the only cost is your own time that it takes you
to craft the article itself and then submit it.

| started writing and submitting articles and saw such amazing results that a light bulb
turned on in my brain--THIS ACTUALLY WORKS!

Article Marketing: So, How Does It Work?

In brief, | write and then distribute articles to various publishers on the Internet. When
they publish them, this can lead to rapid traffic and sales growth on my web sites.

Usually | write just one or two a month - with practice, | can churn out a single article in

less than half an hour, with a bit more time spent on reviewing it and ensuring it is
suitable for publication.

So how does this concept work?

Quite simply, ezine editors and web site owners are quite literally crying out for quality
content they can use.

For the ezine publisher, quality content is essential. It encourages their subscribers to
keep reading rather than unsubscribe, and ezines that are read are far more profitable
for the publishers, whether via advertising or other revenue streams.

For the web site owner, content equals traffic. It's that simple, the more content you

have, the more traffic you attract from the search engines, particularly engines like
Google which are content-crazy.

Content is what makes the web go round.
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By simply providing the content that publishers can use in their ezines and on their
web sites, you can get your name all over the web rapidly, boost your credibility, bring
you large levels of traffic, and increase your sales levels.

I've seen such massive results with writing articles that I've spent a considerable
amount of time over the past several years figuring out what works and what doesn't
work. This is not brain surgery, but | know from experience that if you try to figure
things out yourself you can be in for a lot of wasted time and frustration.

So, why re-invent the wheel? I've been through a lot of trial and error, run into brick
walls and then figured out a way up and over them. I've found which methods
work...and which don't work. I've even found a way to create a successful business out
of article marketing (more on that later).

A quick word of warning though.

Many people, however, submit articles the wrong way and get very little result - I'll
show you the right way to do it that will have publishers willing to publish virtually every
article you send to them.

I'm sharing all this information with you--basically everything I've learned in over the
past 6 years-- so that you don't have to try to figure out everything yourself. | know how
frustrating that can be! Everything you see here is everything you need to know if you'd
like to write articles and increase your website sales ... the right way."

Why Do People Do Article Marketing?

Let's start at the beginning, shall we?

You may be thinking, "Why would someone go to the trouble of writing an article, and
then submit it for free to online publishers? What do | get out of this?" Great question!

Trust me, there is method to the madness--you, as the author of the article, are getting
many things in return for providing "free" content. You are not receiving money directly
for the article (there is no one handing you a wad of cash in exchange for the article),
but you do receive three very important things that are massively valuable if you have
a website.

Article Marketing is a triple threat when it comes to benefiting your website:
1. Article Marketing builds links.

2. Article Marketing gets the word out about your website, bringing widespread
exposure and an increase in targeted traffic.

3. Article Marketing can help establish you as an expert in your niche and build
customer confidence.

Here's how it all works--Each time an author submits an article, he includes his

resource box. A resource box is a short author bio, which also includes a link back to
the author's website.
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Every time a website owner decides to publish a free reprint article, he also includes
the author's resource box. So, every time the article is picked up for publication the
author's name and a link back to the author's website are published also.

In this way the author builds links and increases exposure for his website. The people
clicking through to his website will be doing so because they found his article helpful,

and since his article is on the same topic of his website the article generates targeted
traffic.

Yes, you are letting publishers publish your articles for free, but that's the point. That is
what gets your article widespread distribution, builds links to your website, establishes
you as an expert in your field, and brings increasing exposure to your website.

How about this--instead of thinking of Article Marketing as writing articles for free,
think about it as letting other people market your website for free.
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Lesson #1: But I’'m Not A Good Writer...

| know - | can almost hear you saying that you can't write to save your life! Rest
assured, you do not have to be Hemingway to do article marketing.

Believe me, almost anyone can do this with a bit of practice and some good advice.
You'll soon be able to churn out articles as quickly as you can write a letter to your old
Aunt Mildred.

So, don't make excuses, and just start writing right now. Here's a couple of
excellent resources (actually they are articles about writing articles - neat!) you can
use to point you in the 'write' (excuse the pun) direction:

This one's from Joe Vitale, a quick and easy formula you can use to write virtually
anything:

The Easiest Way To Write Anything®

And this one's from 'Ezine Queen' Alexandria Brown, giving you 7 different ways to
approach article writing:

7 Formulas For Writing Articles That Get Read!®

Choose one of these approaches, and get something down on paper. Just write about
what you know.

Once you've done your first one, the hardest part is over - and virtually anyone can get
an article down on paper by following Joe's or Alexandria's advice.

From then on, your articles will just get better and better!

One useful technique that I've found works well is to leave the article alone for a few
days after you've written it - you'll be amazed at how much you'll then be able to
improve its readability and construction.

If you're a beginner, it's best to then leave it again for a short period of time, and
review it again, until you are happy that it's of publishable quality.

One final point - always ensure your article does not contain any spelling
mistakes or obvious grammatical errors - run it through a spell checker to make
sure before you submit it, and/or get someone else to read it through to double check
it.

2 http://www.submityourarticle.com/course/joe.php
® http://www.submityourarticle.com/course/alexandria.php
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Lesson #2: The Top 10 Questions People Have
About Article Marketing

I'm sure there are some very good questions floating around in your brain right now,
and we just have to get them out in the open before moving forward.

So, now on to the Top 10 Questions People Ask About Article Marketing...

Question #1: How long should my articles be?

I've found that articles between 700-800 words are optimal--anything overly short or
long can have limited appeal to publishers. Generally speaking, ezine editors and
other publishers are not looking for articles that are much shorter or longer than this.
This length fits into ezines well, and looks about right on web pages too.

Technically though, most article directories will accept quality articles between 400 and
1500 words.

Question #2: What is a resource box?

By submitting your article to publishers, you are going to allow them to freely publish
your article without any payment to you in cash - instead, your 'payment’ for providing
publishers with valuable content is that they must publish your resource box at the end
of the article.

The resource box typically contains information about the author, and usually provides
a link or URL to the author's web site that anyone reading the article can then follow if
they wish.

So how should a resource box be constructed?

Here are some guidelines you should follow, based on my own experience with
numerous publishers.

The information in the resource box attached to each article should always contain
some biographical information about the author.

If it is entirely commercial, eg. just an ad about your product, many publishers simply
won't publish it.

As a rough guide, it should be in context with an 'About the author' sub header, i.e. you
should give some information about yourself and your background, while providing a
link to your website and/or an email address via which readers of the article can
contact you.

In Lesson #3 we'll go over how to craft a really strong resource box in much more
detail.
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Question #3: How many articles per month should | submit?

In order to have the maximum impact with your articles, you should stagger your article
submissions (this means not submitting a bunch in one day or over a short span of
time). | suggest no more than 2 articles per week submitted on different days.
Submitting no more than 2 articles per week means you will be submitting somewhere
between 1-8 articles a month.

| personally submit just 1 or 2 a month, and | see great results.

Question #4: Why shouldn’t | submit bunches of articles at one
time?

Easy Tiger--this is actually a "less is more" situation, and you will have greater results
by moderately and steadily submitting articles over an extended period of time rather
than trying to inundate the internet with your articles. Here's why:

Quality publishers dislike several articles from the same author within a short time
period, and submitting more than this can lead to publisher overload and refusals to
accept your future articles. Also, it isn't enough to just get your articles to the
distribution sites; the articles have to be of such quality that it makes website and
newsletter owners want to publish them. That's how you get your best exposure and
boost your targeted traffic to your website.

While it's not in your best interest to inundate the internet with tons of articles all at one
time, it is extremely effective to consistently produce quality articles and trickle them
out over the long term.

Here's how that works:

The more quality articles you write, the more websites will publish your article online.
The more websites pick up your article, the more inbound links you'll have coming to
your site. The more inbound links you have, the more long-term targeted traffic you'll
have. The inbound links and steady traffic will improve your search engine ranking,
which will then, in turn bring you even more traffic.

Also, the more articles you write over time, the more you solidify yourself as an expert
in your field. Publishers will start to know who you are and be more likely to choose
your articles for publication. Readers will also get the feeling that you really know what
you're talking about. After all, you've been consistently publishing valuable articles on
your area of expertise over the long term.

Question #5: Does writing quality matter with article marketing?

Yes! When you're writing and submitting articles you need to keep in mind what the
publisher's needs are. Publishers are looking for quality articles that bring value to
readers.

Quality definitely counts with article marketing--you will see much greater results with
one well written article than with 10 or more sub-standard ones.

And on top of that--remember that your articles are representing YOU on the internet!
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If you were going out to meet your potential customers, wouldn't you want to put your
most professional face forward? Of course you would!

| have 3 things to say about article writing quality: proofread, proofread, proofread!

Question #6: Can | write articles about my website, business or
products?

Don't even think about it.

Oh, | know that it's tempting to think, "Hey, I'm going to the effort to write this article, it
will (hopefully!) be published on several websites, | basically have a worldwide
audience--why not take this opportunity to talk about the supreme special-ness of me
(or my website or products)?"

| beg of you--please don't even go there.

Here's why:

Just because you submit an article to an online publisher does not mean that they are
required to publish it. Quality publishers have screening processes and editorial
guidelines. They are looking for educational articles that their readers will find helpful,
not advertisements or sales pages--that is not what article marketing is about!

So do yourself a favor and scrap the idea that you can use your article body to be like
a commercial for your website or business.

Question #7: So where can | talk about my wonderful website and
business?

In your resource box!

Yes, that's the appropriate spot to promote your website, your products and your
business.

In a little bit I'll go over how you can craft a resource box that will lure readers back to
your website.

Question #8: Alright, alright--what should | write about then?

Glad you asked :-)

Here's what you need to do--take your salesperson hat off and put your expert hat on--
you need to think (and write) like an expert in your niche, providing useful information
to your target readers--not sales copy!

To get the greatest benefit from article marketing and an optimum amount of targeted
traffic to your website, you will write articles on the topic of your website. Articles on
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the topic of your website are on topics that your target readers will find helpful and
informative.

Ask yourself this--What are the top 10 questions that the people in my target market
ask me?

Or What are the top 5 problems that folks in my target market have (concerning the
topic of my website)?

Remember, you cannot mention your website in the body of your article (your author
resource box is the appropriate place to talk about yourself and your website), but you
can most certainly address issues that are on the minds of your target market.

| know this may be a difficult mind shift for some of you who have product based
websites. If you're having trouble coming up with ideas for topics for your articles, you
might find this article helpful:

What is the best way to write articles to drive traffic back to my product website?*

Question #9: Does my article need to be formatted in any particular
way?

Advice on this can vary, but I've generally found that 60 characters per line is the
format which most publishers prefer. Articles submitted via the service at
SubmitYOURAtrticle.com we can actually format to whatever CPL (characters per line)
the publisher requires, though standard is 60CPL for email submissions unless they
request otherwise.

Question #10: How long before | see results?

While results certainly can be dramatic - for example, publication in a major ezine can
bring a surge of traffic over a few days - article submission are generally a long-term
strategy for building up the traffic to your web site, so don't think that you can submit
one article, and then a few days or weeks later see a huge change in your traffic or
search engine ranking.

It can certainly take a few months before you start seeing results. Remember, search
engines such as Google can take months to adjust search engine rankings based on
incoming links and an increased search engine ranking for your major keywords can of
course build traffic dramatically for the long-term.

You should plan on doing your article marketing campaign for an extended period,
generally for several months. Ideally, article marketing should be an intrinsic long-term
part of your overall marketing strategy.

So article marketing does take time, but the results are excellent and long lasting--
definitely worth the effort!

* http://www.submityourarticle.com/creative-article-marketing/2008/05/09/what-is-the-best-way-to-write-articles-to-drive-traffic-
back-to-my-product-website/
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Lesson #3: How To Create A Resource Box That
Will Lure Readers Back To Your Website

Yes, the article is very important, but the real jewel for the website owner is the author
resource box that sits beneath the article.

That is the one spot where you get to talk about your business, your products, and
your website. It is also the spot where the precious link back to your website goes.

But the resource box has the potential to do much more than just build links to your
site-your resource box is the one place where you can talk about your own
business/website and entice the reader to click through to your site.

So, how do you entice and lure in 450 characters or less? That's an excellent question,
and I've compiled some helpful resources for your here that will guide you in crafting a
really strong, attractive resource box:

3 Secret Tricks for Luring Readers Back To Your Website

Have you ever spent hours on your article, been eager to get it submitted and off to the
distribution network, and then at the last minute threw together a resource box that
didn't have much thought behind it?

| think we've all been there, especially in the early days of our article marketing
campaigns before we realized the power of that little box. Yes, that's the place where
you get to include a link to your website, and some folks put little more than a link back
to their site in that precious area underneath the post.

But the resource box has the potential to do much more than just build links to your
site—your resource box is the one place where you can talk about your own
business/website and entice the reader to click through to your site.

But how do you entice and lure in 450 characters or less? Great question! Don't worry,
it's not difficult, but it does take some strategy. If you want to get the maximum benefit
from your resource box, just follow these 3 tips...

Read more...°

How To Make Your Resource Box Sticky (And Get Those Click-
Throughs!)

When you're doing article marketing, you need not just one, but two click-throughs per
article.

What? Why two?

5 http://www.submityourarticle.com/creative-article-marketing/2008/04/23/3-secret-tricks-for-luring-readers-back-to-your-
website/

17 of 40


http://www.submityourarticle.com/creative-article-marketing/2008/04/23/3-secret-tricks-for-luring-readers-back-to-your-website/

How To Attract Massive Publicity To Your Website With Article Marketing:
9 Essential Lessons For Any Online Business Owner

That's right—first you need an attention-grabbing title so that when viewers are looking
at a page on an article directory that lists a whole bunch of titles, your article title will
stand out from the crowd.

Someone clicking from that index page on a directory (or in search results in Google)
is your first click-through.

Alright—the reader clicked through on your article title and finally makes it to the page

that lists your whole article. Then what?
Read more...°

How To Sabotage Your Article with a Last Minute Resource Box

| think it's safe to say that we've all been there—

You've just finished writing your article.

You're excited to get it submitted and out to the publishers.

You log in to your account at SubmitYOURArticle.com and start entering your article
into the article submission page (or you go to an article directory to manually submit
your article there), and lo and behold you're asked to fill in the Resource Box field. At
this point many folks think:

"Doh! | forgot about that part. It's just a little author bio—no biggie. | can just come up
with a Resource Box on the spot and get that part out of the way so | can finally submit
my article."

Then, as | have done in the past, and as many others have done and are still doing,
you throw together a Last Minute Resource Box and proceed on your merry way
toward the "submit" button.

HALT!!

STOP!

Wait a sec!

Little do you know that you've just sashayed over perhaps THE most important part of

your article submission—and it's not even part of your article!
Read more...”

6 http://www.submityourarticle.com/creative-article-marketing/2008/06/26/how-to-make-your-resource-box-sticky-and-get-those-
click-throughs/

7 http://www.submityourarticle.com/creative-article-marketing/2008/08/11/the-last-minute-resource-box-how-to-sabotage-your-
article-marketing-4/
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Lesson #4: How To Find Publishers For Your
Articles

Okay, so you've got a quality article written, formatted correctly for the publishers, with
a nice resource box at the end to drive traffic through to your site. But without
distributing your article effectively, all your hard work so far will be in vain.

There are three main distribution channels for your articles that you should concentrate
on:

1. Ezine Editors
2. Announcement Lists
3. Article Directories

Let's go through these...

Finding Suitable Ezine Editors

So how do you go about finding these ezine editors?

You need to find editors who publish ezines in the same 'category' as your article - for
example, if your expertise, and your web site, focuses on gardening, you should be
submitting your articles to editors of ezines in the same genre (of course, only if they
accept article submissions).

The important part is the readership of the ezine.

Are the readers of the ezine likely to be interested both in what you have to say, and in
what you have to offer on your web site?

It is straightforward enough to build up a list of suitable ezine editors - the downside is
that it can take considerable time and effort, and as with most things, you have to be
willing to persist in order to succeed. There is however an alternative that can save
hours and hours of time, as you'll find out by following the link below.

To build up your list, you need to scour ezine directories for ezines within your genre,
check each ezine to see if they accept article submissions, and then double check with
each editor to confirm that their details are correct, and that they still accept article
submissions - you will unfortunately find many of the listings are out of date, and some
ezines are no longer published at all for whatever reason.

To get started now, you can find a listing of several dozen ezine directories here®.

® http://www.submityourarticle.com/course/ezinedirectories.php
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Finding Suitable Announcement Lists

Another way to contact hundreds, if not thousands, of potential publishers, is through
what we call article announcement lists.

An article announcement list is a type of mailing list that concentrates on article
submissions. The subscribers of the mailing list are either publishers looking for
content, providers of that content (i.e. article writers such as yourself), or possibly both.

Every article you submit to these lists get sent to all of the subscribers of that list - by
submitting to multiple lists, you're effectively sending out your article to thousands of
potential publishers.

Before you can submit any articles though, you firstly need to subscribe to each one.
And note that as a subscriber, you will receive article submissions from all the other
subscribers, which means you should be prepared for a significant amount of email.
For this reason, it's often wise to subscribe using a completely separate email address
to your usual email account.

So how do you locate these lists? Simple, I've done it for you :-).

Here is a listing of several article announcement lists®.

Finding Suitable Article Directories

The article directories have a number of distinct advantages:

¢ Instant publication - your articles are often put on almost permanent display, for
use by publishers at any time

e Often your article postings will be displayed with active links to your web site,
which can help with your search engine rankings in major search engines such
as Google

e Your articles can be read by anyone, regardless of whether or not they are a
potential publisher

e The articles can be indexed by the search engines, feeding targeted traffic
through to your web site and raising your profile

There are numerous such article directories on the web that allow you to submit your
articles, and retrieval by publishers.

Here is a list of some of the most popular article directories.

After submitting an article to some of these, I'm often amazed at the amount of instant
traffic and sales it can bring, often because many of the directories display a 'Recent

® http://www.submityourarticle.com/course/announce.php
'% http://www.submityourarticle.com/course/articledirectories.php
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Articles'-type listing which dramatically improves the profile of your article for a short
period after your submission.
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Lesson #5: Sounds Like A Lot Of Work ... Is
There An Easier Way?

SON SUDMIEYOUFARTICIE. COM s ity orvou s

| know what you're thinking: "l thought you said that you do Article Marketing and you
have time left over to spend with your family, do hobbies, and run a business--how can
you do everything article marketing requires and still have a life?"

Well, remember how | told you that | had "been there, done that"?

When | first started using Article Marketing to drive traffic to my websites and increase
leads and sales, | was doing it by hand, painstakingly typing in all the information into
forms on various article directories, and going through all of the steps I've told you
about here.

Yes, I've done it the hard way before, and | thought "There must be a better way."

So, then | decided to try using article submission software, and that helped a bit, but at
the end of the day the submission process did still tend to be a manual process. Even
with the software, article submissions were still a difficult time-consuming process (and
| got tired of receiving numerous spam complaints from the 'publisher' email list that
was included - most of it in fact was out-dated and irrelevant).

And so my quest continued...

| don't know if | mentioned this before, but | have a Master's Degree in IT, so as | was
encountering all these frustrations trying to submit articles more efficiently, the wheels
in my brain started turning.

"Hmmm," | thought to myself. "I'm a programmer--why don't | just make an automated
program that | can use to submit my articles?"

| created that automated article submission program several years ago, and what do
you know--it worked like a charm!

To tell you the truth, when | created that program to submit articles automatically, | was
just interested in making my own life easier. | wanted to be able to submit articles to a
very large distribution network of quality publishers, and | wanted to submit to
publishers who actually wanted to receive my articles. And | didn't want to spend all
day doing it!

The automated article submission program | created was such a smashing success
that | thought, "Hey--surely there are other people in my situation who would find a
100% automatic article submission service like this beneficial."

And the rest is history...l turned the automated article submission program that |
created into an online service and called it SubmitYOURArticle.com.
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I'm proud to say that we were the first automated article submission service available
online and have developed a loyal following of website owners many of whom use
article marketing as their main web promotion method. We're known for quality. We're
known for our stellar customer service too. We're also known for listening to our
customers and constantly improving the service to meet their needs.

We've even invented a way to allow our members to create multiple article variations
of articles' (as many as they want!) so that they are submitting high quality unique
versions of their article to the various publishers, rather than the same article to each
one.

Of course you can still see some results by submitting your articles manually--this is
how | got started!

But if there ever comes a time when you'd like to reach a large quantity of high quality
publishers at the click of a button, then please let me know if | can be of service to you.

" hitp://www.submityourarticle.com/creative-article-marketing/2008/04/17/articleleverage-how-does-it-work/
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Lesson #6: Tell Me The Truth - Does Article
Marketing Really Work?

| can tell you I've been doing Article Marketing for several years for my own sites, and
the results are long lasting. In my opinion, the most effective method to build targeted
traffic to your web site over the long term and increase your sales levels is via article
submissions.

| also work with fellow website owners every day helping them submit articles to
various publishers on the web, and quite frequently they'll take the time to email me
and tell me how pleased they are with their article marketing efforts and how article
marketing has actually exceeded their expectations. You're welcome to go through
some of their feedback’?.

For example, this website owner shares his traffic stats' for a brand new site he was
launching with the help of Article Marketing, and his results are exciting!

| love that type of feedback :-), and | love helping people do this and see that it actually
works, but really the only way for you to know for sure is to try it for yourself.

Why Don’t You Do A Little Experiment?

If you feel like you'd like to test the waters, why not do a little experiment?

1) Make a note of your traffic, your backlinks and your search engine ranking for
your keywords before you submit your first article.

Not sure how to find how many backlinks you currently have?

Google has lots of little tricks, and this is one of them--just type this into the Google
search box:

link:http://www.yourwebsite.com (you would substitute the URL of your website
after the "link:" part).

A list of all the websites that are currently linking to your site will appear, and if you
look towards the top of the page, you can see a count of how many links your website
has.

To find your search engine ranking for your keywords, just type your keywords into
Google and see where your site comes up in the search results.

2) Okay, now submit 1-8 articles a month for 4 months to an article directory (any
of the popular ones that I've listed here'®). Now, that's just one directory submission, so
the results will be limited, but every little bit helps.

12 http://www.submityourarticle.com/maini.php
'3 hitp://www.pauleaston.com/i-underestimated-the-power/
1 http://www.submityourarticle.com/course/articledirectories.php
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Of course if you want to go full throttle you can use a service like
SubmitYOURAtrticle.com to get your article out to hundreds of targeted publishers. It's
your call as to what approach you'd like to start with.

3) At the end of 4 months, check your stats again, and see if there is any difference.

Now, why am | saying 4 months? Well, remember that search engines like Google can
take months to adjust search engine rankings based on incoming links.

It's sort of like starting a workout plan--you wouldn't lift weights for a few days, and then at the
end of the week expect to look like Arnold Schwarzenegger back in his "Terminator" days,
would you?

Actually | think that a lot of us would have those expectations :-)--humans love
immediate gratification! And then when we don't see results immediately we get
frustrated and give up.

But let's not let that happen here--we know that it will take at least 4 months before we
can see results with Article Marketing in the search engines, so please commit to that
time frame, knowing that ideally Article Marketing is an ongoing type of thing,
something you do continuously throughout the life of your website.
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Lesson #7: How Am | Going To Find The Time To
Write All These Articles?

This is a great question because as you've picked up on by now Article Marketing
requires that you write a steady stream of articles, basically 1-8 articles a month.
Now, depending on how used to writing you are, that may or may not sound kind of
intimidating, but trust me, as with any endeavor it's all about organization and learning
from other people who are more experienced.

There are all sorts of productivity and time management methods that | do myself that
I've learned from observing professional writers and other productivity gurus. I've
therefore compiled a list of "productivity for writers" type of articles that I've found very
helpful, and | hope you will too!

Learning To Write First Thing In The Morning™

How To Schedule Your Writing Time Like A Professional Writer'®

How To Create A Storehouse of Article For the Winter'’

Tips And Tricks For Distraction Free Writing'®

Want To Boost Your Writing Productivity? Have A Baby!'®

5 Tips For Finding Writing Time®

How Do You Conquer The Dreaded Writer's Block??'

10 Steps to Create The Habit Of Writing*

The Ultimate Writing Productivity Resource®

How To Write Without Distractions®

Beat Blank Page Syndrome: 10 Tricks to Get Your Writing Started®

9 Tips To Productive Revision®

Revving Up Your Writing Productivity?’

Time Is Not on Your Side: Time Management Tips for Writers®

15 http://www.submityourarticle.com/creative-article-marketing/2008/04/30/learning-to-write-first-thing-in-the-morning/

16 http://www.submityourarticle.com/creative-article-marketing/2008/04/11/how-to-schedule-your-writing-time-like-a-

P;ofessional—writer/
http://www.submityourarticle.com/creative-article-marketing/2008/04/28/howto-create-a-storehouse-of-articles-for-the-winter/

'8 http://www.lifehack.org/articles/productivity/tips-and-tricks-for-distraction-free-writing..html

19 http://www.copyblogger.com/increase-writing-productivity/

2 http://www.copyblogger.com/find-time-to-write/

2" http://www.submityourarticle.com/creative-article-marketing/2008/04/21/how-to-conquer-the-dreaded-writers-block/

2 http://writetodone.com/2008/01/09/10-steps-to-create-the-habit-of-writing/

2 http://www.lifehack.org/articles/communication/the-ultimate-writing-productivity-resource.html

24 http://writetodone.com/2008/01/09/how-to-write-without-distractions/

2 http://www.lifehack.org/articles/productivity/beat-blank-page-syndrome- 10-tricks-to-get-your-writing-started.html

%8 http://www_lifehack.org/articles/communication/nine-tips-to-productive-revision.html/

%7 http://www.talewins.com/rev.htm

%8 http://www.copyblogger.com/time-management-writing/
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Lesson #8: How To Craft An Attention Grabbing
Title

Pumping up the punch of your article headlines is one of THE most effective ways to
get the most bang for your article marketing time and effort.

Why? Imagine this...

When a person goes to an article directory or does a Google search, they are looking
for information on a specific topic.

At an article directory, the reader will click on a category and be presented with a long
list of articles on similar topics. When doing a Google search they'll type in their search
terms and be presented with a list of results.

Either way, you know that before someone gets to the point of actually reading your
article, they will likely be looking at a list of other articles on a similar topic.

Initially, what makes a reader decide to click through to read one article and not
another?

The article TITLE!

The hard, cold truth is that you can write the most well-written, insightful, engaging,
useful article on the planet, but if you slack off on your article headline, you will not see
the results you were hoping for.

So, | encourage you--if you would really like to maximize your results with article
marketing, please pay special attention to your titles.

* Do your titles stand out from the crowd?

* Do your headlines tweak a reader's curiosity and make them want to delve into the
content of your article?

* Do your titles promote a sense of urgency in a reader that they should look at your
article first before looking at any others?

* Do your headlines give the reader a taste of what your article is about
and tell the reader what they have to gain from reading your article?

Believe it or not, there are certain headline writing tricks you can use to get your
creative juices flowing and create electrifying titles.

| get asked for pointers on writing article headlines all the time, so I've got several
resource that walk you step-by-step through crafting a really amazing title. | hope you'll
find these helpful!

How To Give Your Article Curb Appeal
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Have you ever been house hunting and the minute you laid eyes on the exterior of a
particular house you knew that it was "the one"?

I've known people who have actually put down offers on houses before even seeing
the interior-the curb appeal was that good!

And when you're selling your house, there are certain things you do to make it so that
when potential buyers pull into the driveway they fall in love before they even get out of
the car.

Maybe you didn't know this, but writing articles has a romantic, 'love at first' site
element too.

It doesn't matter what you're writing about-the first thing a potential reader will see is

your article's curb appeal, which is the article title.
Read more...”

The #1 Very Simple Tweak You Can Make to Your Articles for
Maximum RESULTS!

What if | told you that amidst all of your article marketing efforts, all of the time you
spend writing, all of your consistency and eloquently worded articles, that there was
one very simple change you could make that would impact your results in a major
way?

Well, there is, and | really want to encourage you to take this tip to heart:

An ATTENTION-grabbing article title is PARAMOUNT.

Were you expecting something more mind blowing?

It really is that simple-you can craft an excellent article and resource box but if your
title is not enticing, you won't be getting folks to read your article, or to read your
resource box, or to click through to your website from your resource box.

Here's what you need to do:

Construct the title to give people more of a reason to click through and read the article.
This is even more important nowadays with the amount of articles in circulation. You

really have to find a way to make your article stand out from the crowd.
Read more...*

How To Sabotage Your Article Marketing: Slap On A Lackluster Title

You are submitting articles consistently. [check!]

You are writing articles that serve your readers and please publishers.[check!]

2 http://www.submityourarticle.com/creative-article-marketing/2008/04/16/how-to-give-your-article-curb-appeal/
80 http://www.submityourarticle.com/creative-article-marketing/2008/06/23/the-1-very-simple-tweak-you-can-make-to-your-
articles-to-produce-maximim-results/
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Your resource box is sticky and lures readers to your site. [check!]
You've created some really superb content in your articles. [check!]

Yay for you :-) , but what if you're not getting as much traffic from your articles to your
website as you would like?

Whenever someone asks me what one thing they can do to take things up a notch with
their articles, I've got just 2 words for them:

Your TITLES!

Read more...*'

8 http://www.submityourarticle.com/creative-article-marketing/2008/08/18/slap-on-a-lackluster-title-how-to-sabotage-your-
article-marketing-7/
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Lesson #9: How To Use Keywords In Your
Articles Without Being Obnoxious

There is a delicate balance between the SEO side of article marketing and the
educational, writer-ly side.

On the one hand, most likely you started article marketing because you wanted to
build links, increase traffic, and basically grab Google's attention so that your website
would be featured more prominently in the search engine results.

So, our motivations may be SEO oriented, but at the same time we have to remember
what article marketing is at its heart:

Article marketing is writing quality educational articles that publishers want to publish
and readers find valuable.

The problem | see most often when people try to leverage their keywords to attract
Google's attention is that they let the writing quality side slip in favor of a more
technical SEO oriented approach.

Frankly, when you use your keywords in your articles to the point where you
compromise the quality of the article, you're basically shooting yourself in the foot.

| always tell folks--focus on quality and always write articles on the topic of your
website. If you do that, you will likely be using your keywords naturally in your articles,
which is more attractive to Google than manually stuffing them into your article.

| would always put the needs of the readers and publishers first, and then if you want
to you can try to deliberately use your keywords in your submissions.

If you are considering taking a stab at walking that delicate tight rope between a quality
article and a keyword rich article, I've compiled some resources for your below that will
hopefully help you maximize your SEO punch while at the same time maintaining
writing quality and value.

We'll cover some basic info below, like what a keyword is and how to do keyword
research, and then graduate on to more challenging aspects of using keywords in
article marketing.

Here we go:

What Are Keywords?

Great question!
First let me tell you a story:
Once upon a time many years ago there was a major airline that wanted to drive traffic

to their website. In particular, they wanted to attract people who were looking for
inexpensive air travel fares.
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So, they created a gorgeous website and on appropriate pages on their website they
talked about their "inexpensive air travel fares".

They thought, "Who doesn't want to travel inexpensively? Surely we will get lots of
search engine traffic to our site because we've madeit clear that we specialize in
inexpensive air travel fares!"

But their faces fell when they saw their website traffic stats-they were hardly getting
any site visitors at all, and they were extremely perplexed and disappointed.

"Why?!" they asked. "We know that oodles of people want inexpensive air travel fares,
so why isn't Google sending all those people to our site?"

Then one day a wise person answered their cries of distress and confusion...
Read more...*

How Do | Get Started Doing Keyword Research?

When a website owner is determining his keywords for his website, he needs to think
backwards-he needs to put himself in the place of the person who is searching for
information on the topic of his website.

If there's one thing I've learned, it's that | am not good at figuring out what someone
would type into Google to reach one of my sites. | always think | know the obvious
search terms that someone would use, and then I'm shocked at the simplicity of what
folks actually do type in.

The lesson of the story is-it's worth it to do keyword research. You'll be creating your
website keeping your keywords in mind, and also writing your articles on the topics of
your keywords.

So, it might be a good idea to take some time on the front end and figure out what your
keywords are. But how?

Luckily there are tools created just for this purpose. On the web there are many free
keyword research resources and some that cost money. Let's look at a few:
Read more...*

How To Appropriately Use Your Keywords In Your Article Titles

When you've finally decided what keywords you'll be using on your website, how do
you use that knowledge in your article marketing campaign?

Great question!

Keywords are useful to Google and the other search engines because they help
categorize what your web page (or the web page that your article appears on) is about.
There are a few areas that Google pays extra attention to when trying to establish
what your web page is about, and your title is one of them.

5 http://www.submityourarticle.com/creative-article-marketing/2008/05/19/what-are-keywords/
% http://www.submityourarticle.com/creative-article-marketing/2008/05/21/i-need-to-do-keyword-research-but-how/

37 of 40


http://www.submityourarticle.com/creative-article-marketing/2008/05/21/i-need-to-do-keyword-research-but-how/
http://www.submityourarticle.com/creative-article-marketing/2008/05/19/what-are-keywords/

How To Attract Massive Publicity To Your Website With Article Marketing:
9 Essential Lessons For Any Online Business Owner

| would suggest trying to naturally work your keywords into your titles, if possible.

Notice | said "naturally"-as we've discussed before, your title is like curb appeal for
your article.

First and foremost you want to craft an attention grabbing title that will draw readers in,
but I think you'll find that you can also use your keywords most or some of the time
when you're crafting titles.

Here's what NOT to do...
Read more...

Why Do Article Directories Ask Me For My Keywords?

When you're submitting your articles, either manually through the directories
themselves or automatically through SubmitYOURArticle.com, you may have noticed a
field in the "enter article" page that asks you to insert your keywords.

What exactly is done with the keywords that you type into the keywords box when
you're entering your article?
Read more...*

How To Sabotage Your Article Marketing By Going Keyword
CRAZY!

We're all in the same boat here-all of us are at various stages of learning how to
market and drive traffic to our websites.

If you're like most folks, when you first start marketing your website you probably didn't
have any idea about any of the SEO stuff, such as keywords.

Then after a while, you learned what keywords are and what their purpose is, and you
got the general impression that you're supposed to be using keywords in your website
and in your article marketing campaign.

Perhaps you've overheard bits and pieces of information, such as "use your keywords
in your articles to attract Google's attention" and "putting your keywords in your titles is
extra effective."

And then you take that information and try to do the best you can with it.

No one can blame you for that-even the most experienced SEO junkie is constantly
learning, constantly trying to figure out how things work.

But | have to tell you, | see more articles than I'd like to admit that look like they've
been peppered with a keyword machine gun, with keywords just sprayed throughout
the title, the article body and the resource box with no attention to the writing quality
and educational content.

84 http://www.submityourarticle.com/creative-article-marketing/2008/07/14/reader-question-why-do-article-directories-ask-me-
for-my-keywords/
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This is not what you're going for!
Read More...*

% http://www.submityourarticle.com/creative-article-marketing/2008/08/25/go-keyword-crazy-how-to-sabotage-your-article-
marketing-10/
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Need More Help?

As you're finishing reading this report, you now know pretty much everything you need
to know in order to make a strong start with your article marketing campaign.

You know what types of articles to write, how to submit them, how to make a strong
resource box and title, what to expect after your start article marketing, and lots of tips
and tricks for taking things up a few hundred notches as you strive to make your
articles even more effective.

Was this report helpful? | hope so!

Got questions?

I'd be happy to answer whatever questions you might have.

I've been submerged in the article marketing world for half a dozen years now, both in
marketing my own websites and through my automatic article submission service,
SubmitYOURAtrticle.com. Every day website owners contact me asking wonderful

questions that | enjoy answering, so please don’t hesitate to get in touch if you need
anything.

Just click Contact Me* and then to “Submit A Ticket”, and I'll get back to you right
away!

Alternatively, you might just be ready to get going with article marketing right away — if
S0, using our article distribution service will allow you to maximize the benefits of
article marketing and get going really quickly. Sign up now at
http://www.submityourarticle.com/maini.php ...

% http://support.takanomi.com
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